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Identification mark
rks have probably existed for as long as there
e do .

gen traders and merchants,

. A
E e Britain, merchant s marks can be traced

o to the end of the thirteenth century;

although these formed only a

wll part of a much wider use of marks including masons! marks, soldsmiths!

7 i 1 1 :
ks, paper makers! and printers! marks, The Yequirements for these wers

losely similar to those of our own day: simplicity of rendering, legibility

good recognition value. Many of these early marks were based on a

gentral vertical stroke, with the remainder of the design elements attached

0 cr stemming from it, It would seem quite likely that this arose through

uch technical requirements of reproducing the mark as the wire deckle of

ed iron for branding on wood or hide, -

e watermark in paper or the heat

larities exist in many of these marks, it is

Although close simi

which suggest that some ferm of

¢ to find two that are quite the same,
points to this being on a

etlstrats on took place. The available evidence

. : 5 inl
%l scale through the well organized crafts guilds. This was certalnly
f registers

exist ©
pewterers, and records

18 case with the goldsmiths and

P tittle bprands and even swan marks.




During the nineteenth o

geral 1" forms of mark were involveq
§ a8 rre oy
E€ 1ndus A
re puilt up. Of these, perhaps the ¢ strial enterprises
Lounders 1
mark was th
= ¢ most common
L)

consisting of th .
usua]l:v' E e founders initis)g or si
lgnature modif
1d of time by the requi nodified over a
gers quirements of the new methods of
: B reproduction,

hera i' (] ar 3
- 1 ma k WAS wideld U.SQ(A, occaaional]} i i Ve L5
- ¥ aerived from the

iy crest, but more often from an at, -
attempt to confer respectability on

3 chf]]TlE]"Ci ail venture. This heraldic 1
reatment event: 1
ually became the -
ecan 18 pass=

word of dignity and respectability and in many countries had a disastrous
gffoct on the commissioning of new marks during the earlier part of this
| Century.

The other type of mark which had a great popularity wac a re-
presentation of the factory or works = usually a minutely drawn serial
views, These had a tremendacus fascination for their sponsors and could

{orm a subject in themselves, many of these marks are still in use today.

It is very interesting to observe that a few of the present day

Trvs still draw upon valid traditional symbols. Religious symbolism ig

e most obvious, but the use of the caduceus symool in med
“ple, This symbol of the snake twined around a staff ca
‘ o carried over to As

e Egyptians te the Greek God Hermes and was

:
0 0 O] N MR
to~Roman God of medicin€.

jcine is another
n be traced from

klepios the



e 2 t ten 5
Th p S years h:'lue pr Oduced sSome of the ine I T
g ye e Ilnest t ademark

yet seen and the standard appears to be

jgns i

iz rising,

. y A : :

erhaps the first thing in talki

ing a1k ) T
1ng about trademarks, however,
j to define our meaniag, as there are a confusing number of + i
Ally, number ol terms in

preral use which are often used synonymously

A trade name is a name or title used to identify a tusiness

mther than any commedity the business may produce or sell, A brand

mre, on the other hand, is a mark or term, a symbol cr design, or a

wrbination of these clements, used to identify a specific product and

wcoc

B tinguish 1t from othewes A brand name, if properdy ucediand provided

15 not morely descriptive of the product, usually servés as a trade

ark for the product. A logo is a graphic rcp:‘e:-snntation intended Lo

. : anizat logo is
leeﬂ.,:fy a g} ervice or an organization. A

pecific product, a B

: g

B i : B pame, au!s the manne
Andard way to letter or set 1n type a trade

- i A atvle

design, type=-size and style.

. . : cEs
ihich the name appears in print, its
called lOFO.

Thy e : the 31, is
the design of the new symbol, without




In th . ;
e hustle of today, a slogan or logo is an effective, conci
Ve, concls

b Ieans to make pe : P
omike people grasp difficult technologi cal concepts., We have to

d‘:a" with a .
lwith'a go~-po generation. More than half of our populaticn is less

than 30 +
vears old., To create a new image many companies change their

:' HERGY
-4 - v
_ nd logo to suit the needs and tastes of the new generation.

oduced logos are

and Ontaric Hydro

Examples of newly intr those of:

British Columbia, Guebec,
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In the hustle of today, a slogan or logo is an effective, concise
eans to make people grasp difficult technological concepts, We have to
@l with 2 po-po peneration, More than half of our population is less
than 30 yvears sld. To create a new image many companies change their
" and logo to suit the needs and tastes of the new generation,
Examples of newly introduced logos are those of’:

British Columbla, GuebeC, and Ontaric Hydro




It is being increasin
_ Bly realised tp
8 at the adoption of
' ' aQoptl a mark
by 20 organization is the simplest Wway in which the crganizatio
. o n can

fgive graphic expression and cohesion .to.its activitics products, and
k e , O\ S’ a

| gervices and 1s the one single factor which can unify all its promoticnal

and distributive operations. Whilst the deeision to adopt a mark is a

‘ sinple one, the creation of a memorable and valid mark can be far from
ginple involving many factors,

The synchronising of idea and image is at the heart of a
suiccessful design. A good trademark can express many things: energy,

 efficiency, precision, co-operation, but if it is to exert its fullest

eff‘*ct- it should concentrate on the one esseatial facet of the problem.

As to the nature of the idea which is taken as the starting

[Pint, it is often more important to suggest the character of an
itoba Hydro
| Meanization than to show its products. In the case of Mani g

i ualities as
| thing g4 necessary to: suggest: by, eraphic means such g

efficiency, comfort and distinction.

| anliness, reliability, safety




The trademark must be

Capable of Feproduction by a vapiety
sses Besides the co 3 . ety

of prOCC 5E5. > Ton Pl‘lnting R -
3 ML Jues some marks have

pe capable of being reproduced in

40 » WOvVen, enamelled or moulded Fovms
:; »

1 each of these processes will m :
and € Ll make demands on B trantoent of

In designing a we : =
1he design, gning a work which will be televi N ot
instance,
ol ; 3 ST o ;
particular attentlion must be paid to the interference pattern created by

the horizental scanning lines of the camera. The reproduction process

therefore, whether it be stencilling or neon lighting, will have a strong

influence on the design itself.

A trademark must not date. This is a difficul

d to ident ify the 'dat

because it is har

time of its creation; but the design should avoid fashionable c

: jects esses which are likely to be
and the representation of objects or processes which are lixcly

superseded in the future This is one of the difficulties in designing
A SeucL 1 LIE Pa

$roid 1 2ans transport and also pro—
& mark for, say, an airiine, where the means of transp

: {erd 3 C this re=
i ; It i walter Herdeg swmmed up ©hi
pulsive power are stead ilv changing. 3/

s i 1 istered trademark
aui i t4 firm and its Tegis
Quirement perfectly when he said, 'A

2 8 the test of time;
My well be old, for age shows that they have stood th
ig =
. aonses of the word, a
i in both senses Ol
bt trademark that is out=of-date 18, in bot

b

ad Sif-‘ln'l :




Some trademarks are of interest for their metheods of application,

bechaps the most ubiquitous maTicidiFEcentiyests has been the C.N.D.

sybol which has lent itself to a great many forms of application, ranging

fron white=washing on walls to drawing on muddy windscreens of cars. It

nas also been ed in several e lepant ly drawn verslons on posters and
-+ ~ \ . + " -
pne must ¢ meede Llid

oo o ki
tical affiliationS,

pblicity. Whatever onets pol

1 =3 - + il ) 3 ~ M l\ ‘LU‘ w'\“_
. o ire GE its spons v oAn a memera ay .
ihis mark meet .'3.] 1 uhﬁ re .ﬂ.LlI'um.C!lt.J of 3 0}13!1 C

€ i i ] is ave mast s C) and
(;.JSGIET:.].(:.]. ,.f it 1S to hav b s uUS ’

adered.

imossible to confuse however poorly renc o
1 » a5 belng essentially

Trad rk designs are still thought of as belnf

rademark > g1 IO - :

true that for newspaper reproduction

tlack-and-white designs, and it 18
t be capaP

{ jon in one colours
and leol reprnduct.l
“l moulding }"I‘OCCSﬁ‘:’S they mus : .
S : .11y the adven
i and €5 ecially
but .. : T I-E,productloﬂ an P
% with the increase of colol . S
Hinf :
v t 1ti-colour designs are
clevision mulbl=¢

dm
,rlr‘tanc‘: :




Some trademarks are of interest fop their motheq »

=+ Methods of application,

Perhaps the most ubiquitous mark in recent years has been the C.4.D
| ars nas bee e C,N.D,

smbol which has lent itself to a great many forms of application, ranging

lon, ranging

fron white=washing on walls t. drawing on mn dy windscraens of cars, It

e . d in AT e i . <. ey .
as also bes €d 1n several elepantly drawn versions on o
Whatever one's political affiliatior 5y One must conc t

requirements of its sponsor in a memorable way,
mass use), and

me

It 188

lso easy to memorize (essential if it is to have

sible to confuse however poorly rendered,

impos
still thought of as being esse

ntially

n

Trademark designs are
ii:’le—-:‘]:‘;d—p{hiLe designs, and it is true that for newspaper reproduction
M moulds ng processes they must be capableol reproduction in one colour;
"t wigh the increase of colour reproduction and especially the advent of
Coloyp televiaion multi-colour designs are poing to have considerable

iy “rtance :
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When starbing with the design problem 1t was gesential tc adopt

an efficient working method, which allowed full investigation of the problem,

then assessment, and finally the solution was made.

reproduction and other

Discussion were held with public relations,

sources of information relevent to the problem.
Sketches were then made followed by a re-assessment of the brief.
at a decision on the final solution took

It was at this polnt th
ough to the

sment of the d

final design sbagc, and completion.

Place; this being carried thr
esign problem to the

In all the project L&CH asses
i 3 i nths proken time.
Mpleted solution took a period of el




When starti i i
ing with the design problem it was essential tc adopt

ffic] i i
.n efficient working method, which allowed full investigation of the problem
m,

then assessment, and finally the solution was made.

elations, reproduction and other

Discussion were held with public r

nformation relevent to the problem.
de followed by a re-a

n on the final

sources of 1
ssessment of the brief.

Sketches were then ma

t that a decislo
inal design stage,

solution took

It was at this poin
rough to the and completicn.

5ment, of the d

Place; this being carried th
esign problem to the

ect from asses

In all the proJ
six months b

roken time.

tompleted solution took 2 period of




: / : //"L ’r
m for Manitoba / J E

for Hydro

¢ character required for the Manitoba Hydre

In order to capture th

%0, perfect, well balanced, shapes were used, Circular and straight lincs

in ;
foed preportion suggest the required qualities.

The design is simple bub yet I think very memorable and effective.
§ , : i tht
" s sinply an overlay of the 'm's peprosenting Nanitoba, o8 S

] p!'t.senting Hydro,
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|
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In order to capture the character required for the Manitoba Hydro
“10, rerfect , well balanced, shapes were nsed, OCircular and straipght lines
4 foed proport ion sugpest the required qualities.

The design is simple but yet I think very memorable znd effective,
8 Simply an overlay of the 'm!, representing Manitoba, on the 'hf

Pf':}n u f
Senting H,,Vdrw.
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The final acceptance of a lopo by minagement i1l not mean tat

4 Manitoba Hydro will have a4 complete housestyle.
. Further and more oxtonsive work 4111 have to be done oD
§ Meter detall and 2 further ;.resent—.ation nade on where and wherenot the
‘10:30 be used and in what pr‘r.)porti_on and 1ayout.
Hects are just a8 important as the initinl design

no LOfoe at

fach of these as]
po and bed layout a7°

st as pad as

Y]

of the 1
he L0£0, for a H.O()d 10
al)




8§ 1iitoba Hydro will ha

Proater detail and a

The final acceptance of a logo by management will not mean that

have a complete housestyle.

Further and more extensive work will have to be done in much

further presentation made on where and wherenct the

k7o be used nnd in what proportion and layout.

jects are just as important as the initial design

Fach of these asf
Just as bad as nc logo at

#the logo, for a good logo and bad layout are

1 ] ail,




